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BUPILLWEHHSA EKOJTONIMHUX NPOBJIEM B rOTE/IbHOMY BI3HECI

AHoTauisa

3 poky B pik B lNonblli MOXHa crioctepirati 36inblIeHHa 4yucna rotenis, oAHak, Ans Toro, wob
npueabutn rocren BUMKOPUCTOBYBATM Hawi MOCAYrK, MOBWHHI 6yTW BBedeHi pi3Hi BMAW iHHOBAUIN.
OpHMM 3 iHHOBAUIMHMX pilleHb Ans roTesbHOI iHAYCTPIl CTaloTb €KO-roTenNi, siKki B OCTaHHi poKM BMPOCU
B MOMynApHOCTi AK y MNonblLyi, Tak i Mo BCbOMY CBITY.

MeTa Ui€i cTaTTi Nonsra€ B MNoAaHHi iHHOBAUiMHMX pilleHb B FOTeNbHIA iHAYCTpii Ha npuknagi
€KOJIOMYHMX pilleHb, SIKi 3aCTOCOBYIOTLCH Y roTeNsX.

KnroyoBi cioBa: eko-roTesb, rotesbHa iHAyCTpis, iHHOBALi, €KOJIOriYHi pilleHHs.

MoHuka Kypuesi, Baunas KoTnnHCckum,
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PELWUEHUE 3KOJTIOrMYECKUX NPOBJIEM B TrOCTUHNYHOM BU3HECE

AHoTauuns

M3 roga B roa B MNosblue MOXHO HabnoaaTh yBeMUeHe Yncna rocTuHuL, oaHaKo, AJisl Toro, Ytobsl
NpvBMeYb rocTel UCMOb30BaTh HaLUW YCIyru, AOSKHbI 6biTb BBEAEHbI Pas/iMyHble BUAbI MHHOBALWNA.
OfHUM M3 UHHOBALMOHHBIX PeLleHul Ansi FOCTUHUYHOW UHAYCTPUN CTaHOBSATCS 9KO-0TENN, KOTOpble B
rnocnie4HWe rofbl BbIPOC/M B MOMYSIPHOCTU Kak B Monblue, Tak U Mo BCEMY MUPY.

Llenb 3TOi cTaTbW 3akovaeTcs B MPeAcTaBlieHUM WHHOBALUMOHHbLIX PelleHniAi B FOCTUHWYHOM
MHAYCTPUW Ha NpUMepe 3KOIOMMYECKUX peLLUEHWNA, MPUMEHSIEMbIX B FOCTUHULAX.

KnwoueBbie ¢10Ba: 3K0-0Tefb, MOCTUHUYHas MHAYCTpUAa, UHHOBaUWWU, 3KOJIOrMvyeckue
peweHns.

Introduction

'The quality of service cannot be determined in isolation from the essence of
the service itself, that is, features determining its nature. These characteristics
are: the intangible nature, the quality of production and consumption, diversity'
[1, p.77]. The quality of hotel services can be considered, on the one hand, from
the perspective of the service provider, offering services which should fully meet
the client's accommodation needs. On the other hand, the quality of service is
perceived in a specific way by guests themselves, who describe it as the
difference between their expectations in relation to the assessment of the service
they have received [1, pp. 77-78]. In order to meet the growing expectations of
tourists/clients and improve the quality of provided services, hotel industry
entrepreneurs are forced to introduce new solutions in their establishments.

1. Ecology in hotel industry

A program disseminated throughout the world by the international association
of 'green hotels' serves primarily making the accommodation base greener.
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Green Hotels Association, bringing together thousands of hotels worldwide,
was founded in 1993 in Houston [2, p.81].

The main objective of this association is to integrate the hotels interested in
environmental issues. Associated hotels reduce the negative impact on the
environment by promoting the following activities [2, p.81]:

- washing, cleaning, washing up with the use of biodegradable agents,

- rational waste management,

- saving hot and cold water,

- saving energy and using alternative sources of energy,

- buying local products from farmers.

Also in China investments in Eco Hotels are becoming popular. URBN hotel
chain in China has committed itself to the development and exploitation of green
hotels. URBN Hotel is an ecological shelter among the hustle and bustle of
Shanghai, it is called a kind of an eco-oasis.

URBN Hotel [3] is the host of 'green' practices, starting with the design of the
building, through the used materials, to energy efficient solutions. The design
focused on the use of local building materials, possible to be recycled, such as
wood or old Shanghai bricks, as well as the introduction of eco-friendly solutions,

Picture 1. URBN Hotel Shanghai

Source: [4]

China is a country with the fastest growing greenhouse gas emissions, and
URBN has also committed to setting a new standard in the hotel industry and real
estate industry, implementing 'green’ ideas to life.

The total amount of energy consumed in the hotel, including employees'
journeys, supplies of food and beverages, and the energy consumed by each
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guest, will be taken into account for the calculation of greenhouse gas
emissions [3].

Polish The White Eagle Hotel located in Cracow also is engaged in protecting
the environment and promoting local culture. As one of the first hotels
was certified 'Clean Tourism'. The examples of environmental action in this
hotel are [5]:

- water-saving showers,

- aerators installed in washbasins,

- motion sensors and LED lighting installed in public areas,

- CO installation equipped with a weather thermo-regulator,

- thermo-valves installed in order to limit the heat consumption in free
rooms,

- waste segregation,

- using biodegradable cleansing agents.

Photo 2. The White Eagle Hotel in Cracow

Source: [6]

The hotel encourages its guests to cooperate in protecting the environment
by: resignation from the daily change of linen, encouragement to turn off the
lights when leaving the room, waste segregation and disposal of used batteries
into special containers located in the reception area [5].

Summary

Promoting environmental protection is becoming increasingly popular in the
hotel industry both in Poland and around the world. Introducing ecological
solutions in the hotel industry is an innovative factor, because among the society
the awareness of the high pollution of the environment and the need for action to
protect it are growing.
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ECOLOGICAL SOLUTIONS IN HOTEL INDUSTRY

Anotation

An increase in the number of hotels in Poland can be observed from year to year, however, in
order to encourage guests to use our services, different kinds of innovations should be introduced. One
of the innovative solutions for the hotel industry become eco-hotels, which in recent years have grown
in popularity both in Poland and around the world.

The aim of this article is to present innovative solutions in the hotel industry on the example of
ecological solutions applied in hotels.
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CTapo-nonbCbKUMN YHIBEPCUTET,
M Kenbue, MNonblwa

XAPAKTEPUCTUKA XXUTNOBOI 5A3M NOJbLUI

Po3MilLleHHS1 € O4HMM 3 HalBaXK/MBIWUWX €IeMEHTIB PO3BUTKY TYpU3MYy, TaKMM YUMHOM, FOTENbHi
MOCNyrm € OCHOBOK TYPUCTUYHMX MOCAYr, WO A03BOAAOTE nepebyBaT Ha BiacTaHi Bia Micus
NpOXWBaHHS Ha TepMiH binble ogHoro axs [3, c.73].

MeToto AaHoi poboTn € OXapakTepusyBaTh XuTnosy 6a3y B MonbLui.
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