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Summary

Today, sustainable development, as an appropriate strategy for the development of the world community, involves a
harmonious combination of the economy, society and the environment and ensuring the high standards of living for the
population. It should be noted that in today’s globalized world, the contradiction in the development of mankind is a mix
of challenges and opportunities at different levels for all actors in the world economy, with a special role belonging to the
business sector. Business as a key element in achieving the sustainable development goals is analysed in this paper. The
possible scenarios for business development in the context of implementing sustainable development ideas and ensuring
competitiveness are proposed.
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LLINI CTAJZIOIO PO3BUTKY TA CYYHACHA CTPATETIIA BISHECY (YACTUHA II)

AHoOTauis

CbOrogHi Ctanuim po3BuTOK, SK BiANOBIiAHA CTpaTeris po3BUTKY CBITOBOI CMiIbHOTKU, Nepeabayae rapMoHiiHe NOEAHAHHS
€KOHOMIiKM, CyCnifibCTBa i HAaBKOMWULWIHLOIO cepefoBulla Ta 3abe3neyeHHS BMCOKUX CTaHAApPTIB XWUTTA HaceneHHs. Chig
3a3HaunTn, WO Yy CydacHoMy rnobanizoBaHOMY CBIiTi MPOTUPIYYS PO3BMTKY JIOACTBA € MOEAHAHHSAM BUKIWKIB Ta
MOX/IMBOCTEN Ha Pi3HUX PiBHAX ANS BCiX aKTOpiB CBITOBOro rocnofapcrea, Npu LboMy ocobninea ponb HanexuTb 6i3Hec-
cekTopy. Y paHin poboTi aHanisyetbca 6i3HeC K KAYOBUWA eneMeHT Yy [AOCATHEHHi uinen cranoro po3BUTKY Ta
MPOMNOHYTHCS MOX/MBI CuUeHapii po3BWUTKY 6i3Hecy B KOHTEKCTi peanisauii igel cranoro po3BuTKY Ta 3abesneveHHs
KOHKYPEHTOCMPOMOXHOCTI.

KnroyoBi crioBa: ctanunii po3BUTOK, Bi3HEC, Lini CTanoro po3BuTKy, EKOHOMIYHE 3pOCTaHHs, cTpaTerisa 6i3Hecy.

Problem statement. Taking into account the fact that “the SDGs are a set of great and
significant challenges faced by governments, international organizations, civil societies and other
businesses around the world” (Alvaro I., 2017) [7], it is generally agreed today that we need for
radical changes in all spheres of our life. It is worth recognizing that the world community has
only moved from understanding the real threat of contemporary global problems for the future of
human civilization to the implementation of new approaches at all levels. In the context of the
foregoing, sustainable development depends on business activities, which it is now considered
the means of achieving the SDGs. The key for the implementation of the SDGs is business and at
present it is a very important to support sustainable development initiatives and practices of the
business community. It should be noted, companies that think about their own future are making
efforts to create a positive environmental image by, first of all, adherence to relevant
international and national environmental standards and the implementation of effective
environmental protection measures.

Analysis of resent studies (see in the first part of this article [11]). In the context of the
present study we wish to emphasize that despite the recognition of the importance of business in
achieving the SDGs, many aspects because of its complexity and contradiction are not investigated.

Main aim of the article is an attempt to demonstrate that business is a key element in achieving
the SDGs and propose the author’s version of the future development scenarios for business in the
context of achieving the SDGs and ensuring competitiveness based on existing trends. In this part of
the article we try to analyse the key elements for sustainable business.
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Basic material. It is important to keep in mind that today sustainable business is rather
profitable. It is hard to deny the fact that “for the business community, sustainability is more
than mere window-dressing and it’s a very important to incorporate the SDGs into the business
strategies and necessitate complete transformation of existing practices. By adopting sustainable
practices, companies can gain competitive edge, increase their market share, and boost
shareholder value. What’s more, the growing demand for “green” products has created major
new markets in which sharp-eyed eco-entrepreneurs are reaping rewards” (IISD, 2018) [3]. It's
important to mention that “the SDGs can help businesses to connect their strategies with global
priorities while also playing their part in ensuring no one is left behind” (I. Gomme, 2016) [5].

"“On a cultural level, we have grown much more accepting of environmental initiatives. Since
2010, brands with environmental messages have grown significantly, with 85% of people
receptive of companies that utilize sustainable practices” (Innovation & Tech Today, 2017) [9].
One should, nevertheless, consider the problem from another angle. “However, not every
company that attempts to convey a sustainable message is being 100% truthful. In fact, many
brands attempt to reap the rewards of an environmental message while hiding their less than
sustainable practices. This trend is known as greenwashing and is a major issue with companies
claiming to be environmentally friendly without backing it up. Looking through 100 different
Silicon Valley companies, including Facebook and Google, the Center for Sustainability and
Excellence found less than 30% actually released detailed sustainability reports between 2013
and 2016” (Innovation & Tech Today, 2017) [9].

I. Alvaro (2017) points out that: “while there are not any particular guidelines or best
practices that can be a applied to all cases” and proposes some key points which have helped
businesses to achieve positive results in their contribution towards the SDGs":

1. Focusing on local problems: The majority of businesses suggest promoting constant
dialogue with internal groups and local communities. They try to understand the local issues and
problems, to work jointly towards solutions adapted to those contexts.

2. Adaptation and learning: Many companies have found that is it possible to resolve complex
issues only by adapting to the local context and learning about that context through experience.

3. Local and global alliances: Companies need to associate with public and social institutions
in order to share learning techniques and increase joint initiatives and impacts.

STRENGTHS (S) WEAKNESSES (W)

More efficient use of different kinds of resources and money
New sources of income / New services / New products / New
markets
Development of innovations and new technologies
New business model
Competitive advantages

New opportunities for consumers and business in different areas
New employment opportunities
Financing opportunities business
Potential to contribute to competitiveness and socio-economic
innovation growth
Development joint finance mechanism, new technologies and
negotiation models
The growing demand for “green” products
Be able to better manage the risks
Secure access to needed resources
Improvement the environment for doing business
To increase the market share
To boost shareholder value

Positive impact on solving societal and global problems (the Motivation
SDGs.)
OPPORTUNITIES (O) THREATS (T)

Challenges for existing traditional companies
Legal framework
Complex interaction between sustainable
business and local communities
Human factor
Management leadership

Regulatory problems and uncertainty
Greenwashing
Reputational risks
Unreal tasks

Figure 1. SWOT-analysis of the Sustainable Business*
*Source: developed by author according to [3; 5; 7].
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4. Institutional collaboration: Governments and international institutions should increase
their efforts in collaborating with companies, both at the operational and political level and at the
local or global levels. There is a great opportunity to develop joint finance mechanisms, new
technologies and negotiation models, all which promote innovation and which favour more
inclusive and sustainable growth (I. Alvaro, 2017) [7].

Obviously, sustainable business has its own opportunities and benefits on the one hand, and
risks and problems on the other hand. So, we have defined the key strengths, weaknesses,
opportunities and threats of development of sustainable business (fig. 1).

As a result, the knowledge of the key opportunities and challenges arising from sustainable
development in the context of business perspectives, helps to incorporate sustainability into the
business strategies and to develop tools and mechanisms to translate an ambition for
sustainability into practical, effective solutions in everyday business activity. Thus, based on
available information, we have constructed the scenarios of future business development and
proposed the appropriate business strategies in the context of achieving the SDG’s (see fig. 1,
part I [11], fig. 2).

BUSINESS
KEY ELEMENTS
(in the context BUSINESS STRATEGY
of achieving the SDG’s) SELF- SELF- EGOIST LOOSER
IMPROVEMENT DEVELOPMENT
Mission - promoting - - _ _
sustainable development
Formula of development:
Business - State - Science + +/- +/- }
The SDGs as a part of
: + + - -
business strategy
Effective management
framework + +/- +/- B
Arlw |mp!ementat|on o +/- _ _
sustainability strategy and plan
Monitoring and control + + +/- -
Recourses (different kinds)
availability *+ B + B
Adaptation and flexibility of
business activities to + + - -
sustainable practices
Motivation of all +/- _ _
stakeholders
Interaction at all levels + +/- +/- -
Competitive advantages + +/- +/- -
Effects at all levels
(political, economic, social, + +/- +/- -
environmental, etc.)
FUTURE BRIGHT UNKNOWN Ful?rtjl.l\:iEK
DEVELOPMENT FUTURE FUTURE (Scenario
SCENARIO (Scenario A) (Scenarios B and C) D)

Figure 2. Sustainability and Business*

*Source: author.

Obviously, the future development scenarios for business reflect a kind of philosophy of
cooperation and mutual understanding between the business partners, society and a state, based
on the common interests in socio-economic development, their creativity and innovations,
available recourses, adaptation and flexibility to sustainable practices. Now, however, every
successful company must understand links between the mission, a strategy and the business
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potential of sustainable development concept. More importantly, business strategy serves as a
stepping-stone to help companies to determine if they are ready to solve sustainable
development problems through their own business models and practices. Thus, the business
strategy must be designed in terms that are familiar to companies and SDGs must be integrated
into the policy and all systems of business enterprises. It should be noted that business
strategies need to be action-oriented and to adapt to different groups of stakeholders. So, it's
now time to learn doing sustainable business that integrates economic success, high
environmental standards and social responsibility. C.Dosal (2013) emphasises that “every
company presents a unique case and requires a comprehensive review of its strategy, operations
and goals to advance sustainable practices. There is no single path to adopt sustainability, but
critical steps exist that can help to successfully integrate sustainability into a business strategy.
Corporate sustainability demands a broad view of issues and impacts, as well as a working
understanding of what the company does and how it does it” [10].

Promoting the global sustainable development are economic and technological shifts, a strong
environmental ethic, increased social responsibility, and more new challenges and new
opportunities for modern business. It should be noted that today sustainable business plays a
major role in the effective integration of economic, environmental and social efforts in achieving
the SDGs. As a result, sustainable business invests knowledge and resources in restoring
environment and solving problems of the world community. In fact, companies with emphasis on
sustainable practices are more successful and have more competitive advantages than those who
ignore sustainable challenges.

Conclusions and directions of further researches. Thus, the current situation clearly
makes the world community, countries and business to increase attention to the assessment of
the environmental components, gives a new impetus to develop and intensify the partnership
between all groups of stakeholders in terms of developing and consistently implementing a set of
measures within the framework of the global trend “sustainable development” that is critical to
the functioning of the world economy and the preservation of life on the planet in general. In the
light of these considerations, it seems justified to conclude that the business is a significant
partner in achieving the SDGs. As J.Gomme (2016) notices: “Business has a key role to play as
an engine of economic growth and employment and a source of finance, technology and
innovation. While pursuing these opportunities it is also important to remain mindful of the core
responsibilities that business has with regard to the development agenda. The baseline for any
company should be to ensure that its operations are not hindering global development” [5].
Further research should be focused on developing sustainable business based on a
comprehensive analysis of complex problems and their solutions in the context of achieving the
SDGs.

0. B. babuHckasn, K.3.H., 4OUEHT
YepHOBUUKUA TOProBO-3KOHOMUYECKUIA MHCTUTYT KHTIY,
r. YepHoBLbl

LLEJIN YCTOMYMNBOIO PA3BUTUS U COBPEMEHHASI CTPATErNAl BU3HECA (YACTb II)

AHHOTaUus

CerogHs ycToiumBoe pasBMTME, KaK COOTBETCTBYHOLAA CTpaTerms pasBmMTUS MUPOBOro coobliecTBa, npeaycMaTpuBaeT
rapMOHUYHOE COYeTaHMe 3KOHOMWMKMK, O6LLIeCTBa W OKpyXKatwen cpeabl M obecneyeHne BbICOKMX CTAHAAPTOB XXWU3HM
HaceneHus. Cnegyet OTMETUTb, YTO B COBPEMEHHOM r106anM3NpOBaHHOM MUpE MPOTUBOPEYUS PasBUTUSI YesloBeYyecTBa
SABMSAOTCS COYETAHMEM BbI30BOB M BO3MOXHOCTEN Ha pasHblX YPOBHSIX AJ1 BCEX aKTEPOB MMPOBOro XO35MCTBA, NpU 3TOM
ocobas ponb npuHaanexut 6usHec-cekTopy. B paHHoM paboTte aHanuaupyeTtcs 6m3HeC KaK KJ/IlOUYEBOW 31EMEHT B
AOCTMXXEHUN Uenell yCTOMYMBOrO PasBUTMA W MNpeanaraloTcs BO3MOXHble CLEHApUM pasBUTUS 6U3Heca B KOHTEKCTe
peanusaumun naen ycTonymBoro pa3Butus N obecneyeHns KOHKYpPEHTOCMOCOBHOCT!.
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KrwoyeBbie cnoBa: yctonumBoe pa3BuTue, BU3HeC, Lenn yCTOMUYMBOIO pa3BUTUS, SKOHOMUYECKWUIA POCT,
cTpaTerust busHeca.
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BrNJinB O®LUOPIB HA CBITOBY TA HALUIOHAJIbHY EKOHOMIKY

AHoTauis

Y paHin cTatTi yBara npucBsYeHa AOCNIAXEHHIO Cy4dacHoi npobnemMatvkyu odwopiB i BaroMoi 3HA4YyLWOCTi iX
iHCTPyYMeHTapilo ANs PO3BUTKY $K CBIiTOBOi EKOHOMIKW, TaK i E€KOHOMIKM YKpaiHM. Ha OCHOBIi aHanidy HaykoBuX Ta
HOPMaTUBHUX JXepes, CTaTUCTUYHUX [aHuX chopMoBaHO 6inbll MOBHeE YSABAEHHS MNPO pe3ynbTaTv (YHKLIOHYBaHHS
oduopiB B yMOBax CbOroAeHHs. AKLEHTOBaHO YyBary Ha peanisauii 3aBaaHb B paMKax MOCWUEHHA KOHTPOO 3a
30BHIWHbLOK OMLIOPHOK AiSNbHICTIO (K Ha HauiOHaNbHOMY piBHi, TaK i B paMKax MiKHapOAHWX iHiLiaTUB), AKi MOBUHHI
pO3rnsaaTUCS NnepLiovYeproBo. 3anponoHOBaHO yAOCKOHAaNEHHS A4e0MLWOPHOro peryatoBaHHS BITUM3HAHOI EKOHOMIKU, sIKe €
KOMMAIEKCOM MPUNHSATUX CBOEYACHO 3aXOAiB, CNPSMOBAHMX Ha BAOCKOHANIEHHS BHYTPIWHLOrO 3aKOHOAABCTBA W
aKTWBi3aUito yyacTi B Mi>KHapOAHOMY CniBpO6ITHMUTBI 3 MMTaHb TpaHCNAPEHTHOCTI pyXy KaniTany.

KnwuoBi croBa: oduwop, onoaaTkyBaHHS, TpaHCdEpHE LiHOYTBOPEHHS, BiAMMBAHHS KOLITIB, sieranisauis
kaniTany, 6eHediuiap, BantOTHMA KOHTPO/b, AeodLiopu3adis.
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BJINAHUE O®d®dLLIOPOB HA MUPOBYIO U HALUMOHAJIbHYIO DKOHOMUKY

AHHOTaUus

B naHHOM cTaTbe BHUMaHWe yaeneHo UCCefoBaHUID COBPEMEHHON npobneMatmkm o dLOpoB 1 BbICOKOMW 3HAYMMOCTH
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